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ABSTRACT

India is one of the fastest growing economies éworld and the FMCG industry in India is also giog very
fast. For consumers’ FMCGs have become essentitd phpersonal and daily needs life. There is attwious increase
in disposable income; there has been a major ghithe attitude and aspirations of the consumetss Tesearch is to
analyze the external and internal factors whicHuafice a consumer’s decision in purchasing brandeiCGs products.
Consumer behaviour involves many activities. Eashsamer has thoughts, feelings, plans, decisioms @rchases.
Marketers should find how consumers gather inforomaaind how they apply such information in selectiompetitor's
products, how consumers decide to purchase andtéhpurchase process and purchase reasons of @iffeonsumers

are varied.

Purpose of this study is to investigate the relalip between consumer involvement and purchassiatec
(for FMCG). Data was collected from sample of 12fhsumers from rural and urban areas so that thereegf

consumer involvement would be reached and descsbett reasons behind the consumer involvement.

KEYWORDS: Relationship Between Consumer Involvement, PuecRascess, Purchase Reasons, Purchase Decision

Impact Factor(JCC): 2.9867 - Thisarticle can be downloaded from www.impactjournals.us




